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NATURAL GAS SERVICE
TERRITORIES

From natural
gas provider
web sites

|dentify
communities
with natural gas

Is business within a
served community
or how far away?

Location of

businesses

relative to
communities

Predict Use survey data to
probability of develop propensity
business using models

natural gas
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FOOD SERVICE
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WHICH UTILITY BILLS DOES YOUR BUSINESS PAY? ~ BUILDING OWNERSHIP  BUILDING TYPE

Electric Does not pay
Only utilities
e -
- L ]
4%

2% Owns but rents to
Hatural Gas someaona else

Only

Multi-tenant

Electric and Natural Gas Commercial

WHO PURCHASES AND REPLACES EQUIF’MENT?
HVAC Equipment nnmpm-r Equipmant
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1.

Create startup/shutdown
schedule.

Engage staff and assign
responsibility

Post the startup/shutdown
schedule.

w

Focus on energy-saving action.
Use competition to kick-start
long-term behavior change.
Reward all new participants.
Track communication progress.

Partnership with
industry leaders.
Partnership with
utilities.
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Small businesses have
opportunities to save
energy through
behavior changes.

Pilots and programs
should align
opportunities, business
characteristics, research-
based behavior change
approaches, and business
processes.

Opportunities to save
vary by segment and by
characteristics within
segments.




For Reports use CARD
Search Quick Link

For Webinars use CARD

Webinars & Videos Quick
Link

CARD PROJECT
RESOURCES

Conservation Applied Research and
Development

E s Y i o i it mew i i
unds projects to identify new technologies or

strategies to maximize energy savings, improve the

effectiveness of energy conservation programs, or CARD search
document the carbon dioxide reductions from

energy conservation projects.

CARD Webinars & Videos

Request for Proposals

Background

The Next Generation Energy Act of 2007 (the Act) established energy Propesals & Evaluations
conservation as a primary resource for meeting Minnesota's energy neads
while reducing greenhouse gases and other harmful emissions. The Act also
established a savings goal of 1.5 percent of annual retail electricity and
natural gas sales for all utilities in the state. The utilities may reach this
annual goal directly through its utility Conservation Improvernent Program
(CIP) and. indirectly, through energy codes, appliance standards, behaviora
and other market transformation programs.

For guestions related to the CARD
program, upcoming events, or if you'd
like to provide feedback or suggestions,

To help utilities reach their energy savings goal. the Act authorizes the contact:

commissioner to assess utilities $3,600,000 annually for grants for applied

Denartment of Commerce
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