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What do we mean by a “desert?”
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Fitness and outdoor activities, metro Atlanta
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CBS NEWS = August 4, 2017, 7:46 AM

. The digital divide between
rural and urban America's
access to internet

The internet is not a luxury.

Last year a federal court defined it as a basic utility like running water or
electricity, but in rural areas across America, high-speed internet often ends at the

county line.

Just 3 percent of people in urban areas lack access to broadband, but in rural

areas, 35 percent of people have no access.

That's about 22 million Americans.

The FCC Thursday committed $2 billion in subsidies over the next decade to help
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Not even Amazon?

The Washington Post |

Democracy Dies in Darkness

Business

No, the rest of America is not online
shopping like you are

By Sarah Halzack
March 14, 2017

There’s no doubt that online shopping is a wave that is roiling the retail industry — and our culture, for
that matter.

But it’s wave that’s not sweeping up all shoppers in quite the same way.

According to new data, the rise of online shopping across the United States is rather uneven, with more
affluent states marching more quickly toward a lifestyle in which buying happens on a screen instead of
at the mall.
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Ways to apply this concept
Program participation data - trends over time

Contractor coverage

Language needs for non-English speaking
communities

Other Census analyses
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Participating Retailers Zips of Interest - Minority Population

Ace Hardware & True Value 0% - 19%

AUGUSTA
.. y

® Home Depot & Costco 20% - 38%

® Dollar Tree 39% - 61%

62% - 98%
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Participating Retailers

Ace Hardware & True Value

d} ® Home Depot & Costco

Low Food Access - Low Income Population
0% - 19%
20% - 36%

37% - 54%

55% - 100%
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What did we learn?

Program design itself provided access to affordable
LEDs and education in communities that may not have
access to big box stores

Neighborhood stores = more opportunistic purchases
- increasing effectiveness of education
- reaching rural/lower-income households
- limiting free-ridership




What now?

Marketing/
Outreach




What Now?

A relatively easy analysis that can be as
high-level or deep as you want

A mindset that helps us as utilities and
evaluators consider where our gaps may be
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Thank you for attendlng'

We'll see you at AESP 2019 Spring Conference & __:__—
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